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ÁCurrent largely volunteer based resources 
and activity are fantastic.
ÁHowever they are limited:

Áto where there are passionate community 
activists with lots of spare time

Áby lack of resources

Áby a lack of coherence, and lack of connections 
and pathways between campaigns



1.To build commitment in the 
Australian community to initiate 
transformation of the Australian 
economy by 2020 to drive the 
restoration of a safe climate



2. To catalyse the election of and support 
for governments, at all levels that 

Áaccept the need for this urgent action to 
restore a safe climate, 

Áare committed to determine what actions 
are required, and 

Áare committed to take this urgent action on 
the timescale required



3. To catalyse changes in the corporate 
sector and civil society so that action to 
restore a safe climate on the timescale 
required is accepted, and these actions 
begin to be undertaken 



4. To encourage other countries to 
establish their own campaigns to 
catalyse the building of a safe climate 
physical economy by 2020, and to 
network with campaigns in other 
countries.



5. To be an active participant in the 
Transition Decade Alliance - taking on a 
ÓÔÒÏÎÇ ÒÏÌÅ ÁÓ ÐÁÒÔ ÏÆ ÔÈÅ ȬÓÈÁÒÅÄ ÐÌÁÎȭȟ 
working collaboratively with Alliance 
members and partners, and helping to 
build the Alliance.



6. To work in partnership with other 
organisations to catalyse actions and 
strategies to diminish (as far as 
possible) the opposition to actions 
required to restore a safe climate.



ÁA focus on getting social and 
political/government commitment to 
begin creating a safe climate economy by 
2020

ÁA focus on the physical economy, but not 
ignoring the deep causes



ÁSystematic development of a massive-scale 
mobilisation program:

Áengaging the breadth of the community from 
Ȭ×ÈÅÒÅ ÔÈÅÙ ÁÒÅ ÁÔȭȠ 

ÁProviding a framework that integrates and links 
together a diversity of campaigns

Áprovides pathways between campaigns, for 
example linking practical sustainability initiatives 
into the big picture safe climate campaigning



ÁMake a conscious distinction between 
messaging within the campaign and 
messages to engage with different publics. 

Ensuring all messages are consistent with the 
underlying aims of the campaign.



ÁTaking advantage of the twist and turns 
and necessities of the here-and-now

ÁTaking action to reduce the growth of 
the anti- climate movement forces



ÁAcknowledge that substantial resources will 
be required to do this work, and build these 
resources and capacity. 



ÁUse an action research model 

Áevaluate the campaign on a ongoing basis

ÁListen and learn

Áchange as required!



ÁThought leadership 
Develop and publish opinions and 
perspectives on the why and how of a safe 
climate economy by 2020



ÁCommunity communications: 
Research, develop, communicate and 
promote messages and materials that 
resonate with different segments of the 
community.



ÁResponsive media 
communication
Respond in a timely 
way to media 
opportunities



ÁMobilisation leading to political momentum:
Develop and implement a mobilisation strategy 
that incorporates a suite of mobilisation 
techniques, tools and activities to 
Áengage with the community

Áempower the community 

Áencourage action to trigger the
safe climate economic 
transformation as a whole 

Ácontribute directly to the
transformation in specific ways. 



ÁNetwork and build coherence
Network and work with the breadth of 
society to integrate a diversity of campaigns 
and movements into the mobilisation; 
maximising synergies and minimising conflict 
and undermining.


